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This marketing classic has been expanded to include new commentary, new illustrations, and a

bonus book: The 11 Immutable Laws of Internet Branding.Smart and accessible, The 22 Immutable

Laws of Branding is the definitive text on branding, pairing anecdotes about some of the best brands

in the world, like Rolex, Volvo, and Heineken, with the signature savvy of marketing gurus Al and

Laura Ries. Combining The 22 Immutable Laws of Branding and The 11 Immutable Laws of Internet

Branding, this book proclaims that the only way to stand out in today's marketplace is to build your

product or service into a brandâ€”and provides the step-by-step instructions you need to do so.The

22 Immutable Laws of Branding also tackles one of the most challenging marketing problems today:

branding on the Web. The Rieses divulge the controversial and counterintuitive strategies and

secrets that both small and large companies have used to establish internet brands. The 22

Immutable Laws of Branding is the essential primer on building a category-dominating, world-class

brand.
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What a frustrating read from someone who believes there is more to a Company and its Products

than just its brand.First off... Ignore the entire last half of the book on anything web based (what they

call "the Net"). To be fair..the book was written in 2002, a stone-age ago in terms of the Internet, but

the narcissistic assumptions made are so far off.... Such as...-Yahoo is the global leader in search

and always will be (Google yet?)- is the leader in online book sales, but will fail if they expand

outside of books...-eTrade will fail because of its name alone-AOL/CompuServe will continue to

dominate-......and the list goes on.Even for the first half of the book (and a part at the very end),

read the suggestions/lessons, but not the examples that say such things as...-GM/Chev have lost

market share, because of their confusing product naming (Ever heard of quality coming into a

customer's decision to purchase?!)-Levi's failed because of branding (not because every other

company made their jeans overseas at 10% the cost)-Apple needs to stick to computers. No one

wants to surf the web from their phone, or listen to music from their phone.-Product always diverge,

no one wants convergence (opposite of what a smart phone, table, PC, TV, Xbox is today?)...In

business schools we used to call books like this "airport business books" that sell to people rushing

through airports with their flashy covers and catchy titles.Again, read the first 22 laws, but ignore the

examples. The authors wrote their law and then looked to the market to prove their point. Not

research based where you have controls, variables and prove results based on research

evidence.Ignore the 11 laws of Internet Branding.Go in knowing that everything to the authors is

black-and-white and only their opinion matters.I could go on ... but it would violate my law of moving

onto better things.

I have a business background but no marketing/publicity experience. This book was a great, great

(that is great two times) at teaching the fundamentals of branding and even when marketing and

publicity come into the equation. A must for anyone wanting to create a service or product in this

new marketplace. Especially online.

One of the best straight forward, to the point, apply immediately and get a better result books you

can buy on a marketing subject.I had worked in the business world for fifteen years before I started

my own one man operation twenty eight years ago. I have read many marketing books, I read



economic, marketing, and small business articles all the time, and I focus on those same subjects

on news and talk shows ('Your Business" w/ J. J. Ramberg Sunday mornings on MSNBC, etc.).This

book is one of the best collections of immediately applicable high quality marketing information you

are ever going to find. There may be many books just as good as this one, but none better.P.S. You

should also buy 'The 22 Immutable Laws of Marketing' and 'Positioning' by the same authors. They

will be the best set of marketing books you will own.

This has been an awesome book!!! As I've been working on rebranding my business, turning it from

a mom hobby into a real company, this book has given invaluable insights!! Definitely a must have

for anyone in the business industry! Or anyone that likes to understand the how and why behind

things. It's near to now be able to recognize certain factors that go into business and see how they

all relate.

I've been an advertising copywriter for 25 years. This is one of three books I recommend to anyone

wanting to become a more effective copywriter or marketer. The principles in this book are so

simple, a lot of companies won't try them (or abandon them for some new idea). I've been around

long enough to watch them proved true over and over again--for big brands and small businesses.

I've been around for a long time and was humbled by the information in this book. I realized how

uninformed I really was. You're never too young or too old if you are in business to learn how and

why branding works. I felt like I took a full semester of college in Branding and the read was hard to

put down and it left me wanting more... An exceptional and well written book.

This book is a must-have for anyone who has their own product or company. Very readable with

tons of insight. Love it!

It is hard to place 100% faith in the laws when some of the references have fallen out of context.

Yahoo is no longer the dominant search engine. It's Google and search engine still plays a role.

Also  not only expanded into everything (not just books), but also has been insanely successful.

Aside from that the book is great.

The 22 Immutable Laws of Branding: How to Build a Product or Service into a World-Class Brand

The 22 Immutable Laws of Branding The Brand Called You: The Ultimate Personal Branding

http://privateebooks.com/en-us/read-book/lnwbY/the-22-immutable-laws-of-branding-how-to-build-a-product-or-service-into-a-world-class-brand.pdf?r=8nGj4mHZM4WIaYaBNocLzZYlQLQ5rRYA%2F61QQt97eXM%3D


Handbook to Transform Anyone into an Indispensable Brand The Food Service Professional Guide

to Controlling Restaurant & Food Service Operating Costs (The Food Service Professional Guide to,

5) (The Food Service Professionals Guide To) Agile Product Management: Product Owner: 27 Tips

To Manage Your Product And Work With Scrum Teams (scrum, scrum master, agile development,

agile software development) How to Launch a Brand: Your Step-by-Step Guide to Crafting a Brand:

From Positioning to Naming and Brand Identity How to Launch a Brand (2nd Edition - Trade): Your

Step-By-Step Guide to Crafting a Brand: From Positioning to Naming and Brand Identity The 22

Immutable Laws of Marketing: Exposed and Explained by the World's Two The 22 Immutable Laws

of Marketing: Violate Them at Your Own Risk! The 22 Immutable Laws of Marketing Branding Her 4

: Kaylee & Alex (Episode 07 & 08) (BRANDING HER : Steamy Lesbian Romance Series) Radio

Programming and Branding: The Ultimate Podcasting and Radio Branding Guide Product

Leadership: How Top Product Managers Launch Awesome Products and Build Successful Teams

Global Brand Strategy: World-wise Marketing in the Age of Branding PRODUCT LISTING

FORMULA (FOR YOUR E-COMMERCE BUSINESS): How to Write Amazing  Product Listing That

Converts Into Paying Customers â€“ Watch ... Finish (E-Commerce from Aâ€“Z Series Book 3)

Packaging Design: Successful Product Branding From Concept to Shelf Food Service Menus:

Pricing and Managing the Food Service Menu for Maximun Profit (The Food Service Professional

Guide to Series 13) Civil Service Exam Secrets Study Guide: Civil Service Test Review for the Civil

Service Examination (Mometrix Secrets Study Guides) Start Your Own Senior Services Business:

Adult Day-Care, Relocation Service, Home-Care, Transportation Service, Concierge, Travel Service

(StartUp Series) Designing Brand Identity: An Essential Guide for the Whole Branding Team, 4th

Edition 

https://dewayne-alsobrook.firebaseapp.com/contact.html
https://dewayne-alsobrook.firebaseapp.com/dmca.html
https://dewayne-alsobrook.firebaseapp.com/privacy-policy.html
https://dewayne-alsobrook.firebaseapp.com/faq.html

